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Affiliate Marketing
Affiliate marketing is a form of performance-based marketing where companies provide certain goods or services, and affiliates promote the goods or services for monetary compensation. Affiliates are individual who refers potential leads and buyers to a website. The commission models include popular choices such as cost per acquisition, cost per sale, cost per click, or fixed cost. Also, less popular choices include the cost per mile, cost per install, and cost per install. Affiliates exist in different categories depending on the ways they aid in getting leads for the affiliate company. They include; 
·  Content producers
· Review sites affiliates
· Domain-oriented affiliates
· Mobile-oriented affiliates
·  Speakers and educators
· Social media publishers and video marketers
·  Affiliate tool users. 
They are the outsourcers for any business that help in increasing sales.
Affiliate marketing may incorporate an affiliate software or network. A software network is one unit and unique to each business, while an affiliate network comprises both the program and affiliates themselves. There are various advantages associated with each of them.
	SOFTWARE
	NETWORK

	Advantages
	Advantages

	· Software custom and versatility.
	· Instant exposure to many affiliates

	· One-time purchase option
	· Support from network

	· Easier to attract new affiliates
	· It is a fully outsources solution

	· Total control and no extra fees
	

	Disadvantages
	Disadvantages

	· Complicated installation
	· It is very costly. Costs include the network fees, commission fees and service fees.

	· Affiliate management is need
	· Difficult to get out of network affiliates

	· It is difficult to use and contains limitations.
	


There are several factors to consider before setting up an affiliate program. First of all, is conducting exclusive competitor research. Individuals need to know what competitors are doing already. A program owner must assess whether they are using a network or software. Research is crucial when setting up an affiliate program. Also, the administration needs to consider the foundation, the commission rate, and attribute. One may get such information from competitors. The attribution model is crucial in decision-making. Further, promotion materials, fraud protection, and localization are essential things in affiliation. Promotional materials have to be regularly updated and kept track of seasonal promotions such as black Fridays. Also, if one decides to conduct affiliation globally, one may have to transform texts in different languages to be accessible for everyone. In the case of credit card fraud, an organization will have to consider the tools software is using to catch the fraud at an early stage.
When it comes to payouts, payout methods, payout structure and frequencies, bonuses, and recurring are vital to consider. Individuals have to decide how often they pay employees and know when to refund and give bonuses. The main payments methods include PayPal, wire transfer, and store credits. When setting up an affiliate program, one must have an affiliate agreement or the term of use for all the affiliates. Getting answers for common questions will enable reliability and convenience to new affiliates. Communication also must be convenient and quality to spread new updates quickly. Finally, to have a successful affiliate program, one needs to know the market. This can be done in research. The owner has to explain to their affiliates why their company is better as compared to others.
 Next, an affiliate program owner needs to help affiliates help them. Owners should ensure that affiliates can easily access promotional materials, distribute them, and see how much they are learning. Also, a program owner needs to run contests and promotions. Affiliates get motivation, and the company receives market exposure. Besides, the affiliates get extra rewards and opt to promote the company. Finally, an affiliate owner should never stop searching to implement inbound and comprehensive marketing strategies to aid the program's growth (Mayali et al., 2020). Ultimately, one should treat all their affiliates well. The program is entirely about the people, finding them, rewarding them, and helping them grow.
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